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Our Values

Our values are there to remind us of who we are, and what we want to be.
They guide everything we do, from our approach to work, to how we treat people.

We are intentionally aspirational and aspirationally intentional.

wholesome goods.
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Our Mission

WE’RE ALL INTHIS TOGETHER

You know some things, we know some things. Together we know a lot of things.

We believe the best work happens when we don’t think of ourselves as a corporation

but as one big messy team.

wholesome goods.
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w h o I e DEDICATED TO QUALITY
: m e Our logo is our seal of approval. It represents our promise to mother

nature to source rich ingredients that are meant to enhance your

natural beauty.

wholesome goods.
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HORIZONTAL LOGO

O O d s Our horizontal logo gives flexibility to designers to place
g ® our logo in any given scenario. This gives our brand the

opportunity to shine at all times.

WORD MARK

Wh OI e so m e g OOd s Our word mark gives us simplicity and purity. It allows us to
o

maintain brand recognition in hard-to-read places.
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FULL LOGO HORIZONTAL LOGO WORD MARK

Minimum Size

whole
some
goods.

zomm | A4/As

Minimum Size

wholesome
goods.

3omm | A4/As

Minimum Size

wholesome goods.

zomm | A4/Asg

WhOIe wholesome wholesome goods
sgg‘oeds goods. ol goods.
45mm | A3 45mm | A3 45mm | A3

whole
sgg'.ce d s ‘3’2 OO Idess.ome wholesome goods.

7omm | A2 7omm | A2 7omm | A2
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DO NOT change the logo’s

orientation or rotation

>%<
me
goods.

DO NOT attempt to

recreate the logo

wholesome goods.
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DO NOT disproportionately

scale the logo

DO NOT add special effects

to the logo

DO NOT change the logo to a color

that is not within our palette.

DO NOT display the

logo as an outline

e
sonme
OQS

DO NOT display the logo in @

different configuration

DO NOT display the logo with

limited legibility
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ON-WHITE ON-COLOR ON-PHOTO
We use our full color logo for white backgrounds. Use the white or black version of logo for Depending on the brightness of the image
75% Solid White or Gradient on image color backgrounds. Choose the appropriate use the appropriate black or white
are acceptable as well. colors from the palette. version of the logo.
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IMPROPER USE TOO MANY COLORS TOO BUSY
Do not use solid color logo on white backgrounds. Our Do not use full color logo on a color Do not use full color logo on image. It creates
full color logo is designed to shine on white. background. It compllicated the image with a busy image with many conflicting elements.

too many colors.

wholesome goods.
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DEDICATED TO QUALITY

RGB CMYK HEX

Our Colors

RGB CMYK HEX

Our colors depict the image of an oasis that shines
192, 18, 31 17,100, 100, 7 Co121F

down and brings life to our brand.

RGB CMYK
102,154,187 62,29,16, 0

CMYK

30, 100, 100

CMYK HEX

100, 76, 46, 44 003049




Syne

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk LI

Regular Mm Nn Oo Pp Oq Rr Ss Tt Uu Vv Ww

XXYy Zz
Medium Semi Bold Bold
Aca Bb Cc Dd Ee Ff Ac Bb Cc Dd Ee Ff Gg Aa Bb Cc Dd Ee Ff Gg
Gg Hh I J| Kk LI Mm Hh I J| Kk LI Mm Nn Hh i J| Kk LI Mm Nn
Nn Oo Pp Oq Rr Ss Tt Oo Pp O RrSs Tt Uu Oo Pp O RrSs Tt Uu
Uu Vv Ww XX Yy ZZ Vv Ww XX Yy ZZ VvV WW XX Yy ZZ
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CAPTURING THE ESSENCE

Design
Flements

V4
N

ICONS

mUl
(» @»)

Our illustrations are representations of the high-quality, natural

ingredients we use in all of our products. It brings forth a textural

element to our design that speaks to our beloved Mother Nature. < !

wholesome goods.
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CAPTURING THE ESSENCE

Photography

Our products are made from the finest and most natural ingredients, so we can bring

an enriching experience that helps accentuate the natural beauty of our customers.

b



AL GRS

E-MAIL SIGNATURE

Julia Scheiber
Brand Creative Manager

5355 115th Avenue N,
Clearwater, FL 33760

BEAUTY IN A BOX

web assets

SOCIAL MEDIA
Our product is clean and shimmers in the light, so we decided to do the same

with our packaging. We hold great pride in our quality ingredients, that is why we

proudly display them on our packaging. = EEM) o e oo

We are a collective of Brands.
www.wholesomegoods.com

Edit Profile

A ° B 4 S oo %
ooz yrands with.

@

[ oV

Submit a video!
Videos

Likes

YouTube
Photos

Video Channel

Posts

wholesome goods.
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some WHO WE ARE AWARDS BRANDS CONTACTS e

NMOQ TIOHDS

WE ARE
A COLLECTIVE
OF BRANDS.

Direct to consumer, reimagined.

) s
e T

wholesome goods.
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[HQ] Bored Room

PM Bi-Weekly
Meeting

jordyn.york@wholesomegood...

Until 2:30 PM

MEET LATER Product Launch Meeting
jordyn.york@wholesomegoods....

TIMETABLE Tue, Jan 11, 10:00 AM - 10:30 AM

TP —:H-\.-:-r‘--;_ Tlﬂﬁrﬂwm?}- '1-_.--. 1_i.-_lr_ 4
'

wholesome goods. I,’
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Brandl.

@
A brand is a feature or set of features that 288
distinguish one organization from another. A 2 s
brand is typically comprised of a name, tagline,
logo or symbol, design, brand voice, and more. It
also refers to the overall experience a customer
undergoes when interacting with a business —

as a shopper, customer, social media follower, or
mere passerby.

Branding is the process of researching,
developing, and applying a distinctive feature or

BEAUTY IN A BOX

Baumgardner

IT Manager

@ wholesomegoods.com

Kevin

set of features to your organization so that
consumers can begin to associate your brand
with your products or services.

. . . . . For example, the Coca-Cola brand is one of the

Our product is clean and shimmers in the light, so we decided to do the same most recognizable logos and color stories
around the world. The classic red and white

lettering, vibrant artwork, and distinctive font

with our packaging. We hold great pride in our quality ingredients, that is why we have lasted for over a century.

proudly display them on our packaging.

wholesome goods.
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Mikey Little

Social media magician

SPEAKER

wholesome goods.












Thank you

+1(877) 493 - 7024

5355 115th Ave N, Clearwater, FL 33760
wholesomegoods.com




